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Learning Academy

The Sisters of Charity Foundation of South Carolina’s Learmning Academy
works to leverage training and educational cpportunities for the capacity
building needs of nonprofit organizations serving the poor in South Carolina.

This repert contains implementation and ocutcome data
from the 2009 year of the Learning Academy.




During 2009 there wera 149 waorkshop participants
reprasenting 127 separate individuals and 103

nonprofit organizations from across South Carolina,.

As shown in state map, over half of the counties in
the state (56%) were repréesented by these

individuals and arganizations.

In 2010 the Learning Academy will incorparate a
distance learning component, which will anhance jts

capacity to reach a statewide audience,

During 2009 the following Learning
Academy workshops were conducted:

Communications & Marketing (CM)
Grant Writing Basics (GW)*
Evaluation 101 (EV)

Partnerships & Sustainability (PS)
Financial Management (FM)
Strategic Planning (SP)

Fund Raising Fundamentals (FR)
Team Skills (TS)

* Three sessions of Grant Writing Basics were
conducted.

Counties Represented by Workshop Participants

What participants are saying

about the Learning Academy

"l am now inspired to research more grant

makers and write my first grant proposal.”

“This was an invaluable, can not be mMeasured,

2arning experiencea.”

“We have used the information that I gained

to be a catalyst for our rebranding effort.”

“The workshop presentation and tool kit are
proving to be extremely valuable to my

fledgling 501(c)3 organization.”
“Thank you for offering this service to us. It
was the most helpful workshop I have

attended in 31 years of teaching.”

"My confidence level has soared in being able

to comfortably dig in to this type of work.”




Evaluation Methods and Outcomes

A comprahensive evaluation deslaned to assess consumer satisfaction, knowledge gains and transfer and workshop out-
comaes is a major component of the Learning Academy. Knowledge gains are assessed by a questionnaire administered at the
conclusion of each workshop, & guestionnaire, distributed three months later, assesses knowledge transfer and other workshop
outcomes. Both the initial and follow-up questionnaires, as well as unsclicited testimonials, provide the consumer satisfaction

data displayed throughout this report. It should be noted that the follow-up data in this report are incomplete as not all follow-

ups have besn conductad.

Knowledge Gaing. Diference soores wers calculated for ibems
assegging level of peridpant confidence before and after the warkshap
an werious cantent-related skills, Positive dilferencs scores are
indicative of knowladge gain, scares of rero indicale na change and
negative seores suggest a drap in conlidence 23 a resull of tha
workshap. Pasitive diference scores predominated, and the incidence
af negetive differance scores was negligible. Figqure & displays the
lowest and highest proportion af parlticipants reparting knowledge
gaing acrosg Lhe assessed corlent areas for each workshap. The data
suggesl signilicant knowledge gaing eeross el af the warkehops and
conbent Breas. Participants’ commants te en sdditional item abaut whal
they “will now be able ba do or de dilferently” further document
knawledge gains fram the warkshaps,

Figure A. Lawest gnd highest proportion of participants reporting
krewladge geing Boross aasedsad conlent Breas.
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Outcome Attainment. Figure B displays the highest percantage of
cutcome attainmant amang the ather checklist itams for each work-
shop, For exampla, 50% of respondents edited or reformulated goals
and/or objectives while 3% of respondents invastigabed new funding
sources following the first Grant Writing Basics workshaop, Owerall,
these data document high lavels of cutcome attainment among wark-
shop participants,

Figure B. Lowsst and highast level of ouboame atteinment
reported amang salacted oubcames,
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Knowladge Transfer and Warkshop Outcomes, & checklist on the
Fedlews-up evalustion enebles participants to indicale whathar they have
met any af ben oulcames anticipated for sach workshop, Two af the
checklist items assass knowledge transfer by esking whether

pe ricipants hawe mat with stail and the board, resgactively, o discouss
warkshop-relaled issues. Figures C and D display the percentage of
respandents heving done so by workshop, and bath ligures depict Sig-
nificant levels of infarmation exchange,

Figura C, Percentage of respondants who met with staff to discuss
woarkshop content following the event,

1010

Bl

0%

ET T

20

(¥

o & &

& A = o

Figure D. Percentage af respondents wha mel with their boerd Lo
digcuss workshop content Fellowing the event,
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Seventy-nine percent (79
of follow-up survey
respondents have

recommended the

workshop they attended

to others.
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For more information about the Learning Academy
visit the Foundation's Web site at sistersofcharitysc.com.
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